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Mission

\ Het Van Gogh Museum inspireert een divers
publiek met het leven en werk van Vincent
van Gogh en zijn tijd.

Arts

management

Smart

Increase inbound sales leads by 15% over the next
six months by planning and hosting three prospect
events in May, July, and September.
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INPUTS ACTIVITIES OUTPUTS OUTCOMES IMPACTS

Theory of Change ( ToC) is a specific type of

methodology for planning, participation, and ‘
Theo ry of evaluation that is used in companies,
philanthropy, not-for-profit and government
chan ge sectors to promote social change. Theory of ,
Change defines long-term goals and then maps

backward to identify necessary preconditions.’
S



Mission: Women Connected is the largest performing WOMEN CONNECTED
arts network for women in Rotterdam. We come from WOMEN CONNECTED
WOMEN CONNECTED all over the world. In Rotterdam we are connected,
we share our stories, and we perform in the theatre |
to inspire and motivate other women. Our : T
performances are about life, love and desires. Unique 1 ——

and universal.
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Intended impact: wellbeing, feminism, sense of
belonging, inclusion, letting go of stereotypes,
regeneration of a city

Breaking stereotypes and forging connections:

a study of Women Connected's impact on the women and city of Rotterdam
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Theory of change

* To prove
* To improve

MEASURING
SOCIAL
CHANGE Performance

and Accountability

ALNOOR EBRAHIM in a Complex World

'measuring’

\

planning

reflection
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Allez, Chantez!
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https://www.youtube.com/watch?v=zY2mWb3cW3g&d
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, https://www.youtube.com/watch?v=_JAIIZNXAwU



https://www.youtube.com/watch?v=_JAIlZNXAwU

The components follow up on each other and thus lead from the mission statement - make people sing
together to connect to themselves and to other singers - to the impact they actually have which was measured

through a survey.

IMPACT
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Make singing with others a given within socery unril the organtsarion becomes redundant

\
\

Social cohesion, tolerance,
mental health, sustainable
communities, democratic
participation
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Make people sing together to connect to themselves and to other singers







NO ERQ GOOD HEALTH QUALITY GENDER CLEAN WATER
AND SANITATION
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SeCLJM Programme Speakers Practical Blog Presentations

the Self-Curating
Musician
activities

The Self-Curating
Musician: music
J education by

design thinking




