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About me



Have you heard of crowdfunding in the arts?



About voordekunst





Voordekunst is a non-profit organisation that wants to stimulate cultural 
entrepreneurship and help artists, cultural entrepreneurs and 

organizations to realize their cultural and artistic projects.

We also aim to enlarge public support for arts and culture.



 € 35.558.587
donated

5.127
successfully 

funded projects

84%
succeeds

365.362
backers







Why?
The project
Costs & target amount
Audience
Promotion

Questions?







Donation

Reward based Loan

Equity / Investments 

Crowdfunding
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Crowd-engagement



Marketing



Exercise 1.1: The Project
Form duos. Think of a project you could start 
a crowdfunding campaign for. 

This can range from albums, instruments, to 
events, festivals or activities with an 
orchestra. Be creative!

Which dream-project have you 
always wanted to become reality?





Concrete Audience
focused Urgency



What is the ideal duration of a crowdfunding 
campaign?



35 days

50%

10%

80%



€ 50-7035 days € 7.000 90



Exercise 1.2: The Project
Can you make the goal more concrete? What 
exactly will the raised amount be spent on? 



The project page









appealing | enthusiastic | personal | fast | short | clear



Exercise 2
Think of a concept for your video. 

‣ What would it look like? 
‣ Where would you shoot it? 
‣ Who is the face of the campaign? 
‣ How do you make the urgency to donate 

visible? 



Break



Rewards















Exercise 3
Think of two rewards you could offer in 
your campaign. 





%
€ 100 contribution 

excl. VAT
7% or 9% fee

excl. VAT video rewards





friends

family

future fans



20%

60%

20%





#Buzz – ‘Buzz marketing is a viral marketing 
technique that is focused on maximizing the 
word-of-mouth potential of a particular campaign 
or product, whether that is through 
conversations among consumers' family and 
friends or larger scale discussions on social 
media platforms.’
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Step by step

Step 1: 
Group 1 - Personally

Step 2: 
Group 2 - Personally and on Social Media

Step 3: 
Group 2 & 3 - on Social Media and Offline

Step 4: 
Group 3 - Ambassadors



Exercise 4
Think of one or two ways to promote your 
crowdfunding campaign, especially 
making use of digital skills.





Hooray!



Questions?



lisanne@voordekunst.nl

mailto:roy@voordekunst.nl?subject=

